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LP Magazine Registration Survey
June 2009

334 Retailers Responded to Pre-Event Registration Questions:

Respondents Include:

LP Investment Intent Over

Next 12 Months?
LP Areas of Interest?
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LP Magazine Registration Survey: June 2009

334 Retailers

Does your organization intend to
upgrade or make new investments
in loss prevention technology during
the next 12 months?

124 out of 334 retailers surveyed intend to
invest in LP over the next year

Unsure
L2%

What areas of loss prevention are
you most interested in learning
more about? (multiple responses)

Out of the 124 Retailers who intend to invest
in loss prevention technology over the next
year, the area of highest interest is LP Data
Analytics, listed by 23% of survey responders

Other Internal Theft

1% _\ and Fraud
7%

Organized
Retail Crime
20%

Video
Surveillance
19%

Vendor Fraud
15%
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LP Magazine Loss Prevention Investment Survey
July 2009

Over 80 Retailers from the Pre-Event Survey Responded to Additional Questions:

LP Areas of Interest

Estimated LP Spend in 2009 compared to 2008 Budget
Projected Store Openings

Anticipated LP Spend in 2010 compared to 2009 Budget
Areas of LP Investment for 2010

Respondents Include:
* 27% Food Retailer/Supermarket

* 20% General Merchandise/Department Other (multi-
Store/Hypermarket format,

* 20% Multi-Format, Other Specialty Retail Home bookseller,
Format improvement/ other specialty
8% Drugs/Pharmacy D-I-Y retail)

7% Apparel/Footwear 7% 20%

7% Consumer Electronics

7% Home Improvement/ D-I-Y
4% Office Products Consumer
electronics

7%
products pharmacy
4% apparel/ 8%

footwear
7%




Retailer Profile: Extended Survey Respondents

What is the Geographic Scope Approximately How Many Retail
of Your Company’s Retail Outlets Does Your Company
Operations? Currently Operate?

One-half of retailers surveyed are National in Nearly 75% of surveyed retailers operate
scope, 25% with Global operations and 25% 100 or more outlets, with one third operating
operating on a Regional or Local level. more than 1000.

Regional/ Global
Local 259% More than

1000
25%
33%

501-1000 101-500
6% 35%




Refund/Return Fraud
Cash Handling

Check/Credit Card Fraud
Video Monitoring
Exception Reporting
Awareness Programs
Auditing

Protection Devices

EAS

Access Control

Alarms

Civil Recovery

RFID

Hotline/Data Gathering
Outsourcing LP Services
Cargo Security

Other

42%
42%
41%
37%
35%
31%
28%
24%
23%
23%
23%
23%
17%
17%
15%

6%

What LP Topics Are of Interest to You?

LP professionals are accountable for a broad range of
functions, which is reflected in the responses below.
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Note: responses total over 100% - several respondents checked multiple items



In Which of the Following Areas Do
You Expect to Make Investments During 2010?

Although LP professionals are accountable for a broad range of
functions, they intend to invest selectively in areas that enable them
to proactively secure high theft areas and items, and to proactively
spot patterns which could lead to shrinkage or out-of-stocks.

Video Surveillance 36% 3
Data Analytics Software 26% 30
High-Theft Item Solutions 24% ’s
Merchandise Visibility 20% | |
Supply Chain Visibility 14% % 20
Upgraded EAS 12% | & 15
5
Note: responses total over 100% - " 10 I I I
§everal respondents checked multiple 5
items
0

Video  Dataanalytics Upgraded Solutionsfor Supplychain  In-store
surveillance  software EAS antennas high-theft visibility = merchandise
and items visibility
deactivators




How Will Your Estimated Total Spending on Loss Prevention in
2009 Compare to Your Company’s Budget for 2008?

Although retail budgets have tightened in the past year, 54% of
respondents will not be reducing their LP spend this year. 25% have

increased 2009 budgets compared to 2008.

More than 10 percent above budget
Between 1-10 percent above budget
Even with budget

Between 1-10 percent under budget
More than 10 percent under budget

12%
13%
29%
25%
21%

More than 10 percent
under budget
21%

Between 1-10 percent
above budget
13%

Between 1-10 percent
under budget
25%

Even with budget
29%

10



What Best Describes Your Company’s Outlook for
Opening New Stores in 20107

Store closings have received more press coverage than expansion plans over
the past few months. Of the retailers surveyed, 49% plan to open new stores in
2010 while only 4% have store closings planned.

Planto close stores

No or limited expansion plans 47% 4%
5-10% new stores 36%
More than 10% new stores 13%
Plan to close stores 4%

Noor limited
expansion plans
47%

Planto open 5-10
percent new stores
36%

11



What Best Describes Your Anticipated LP Budget in Existing Stores
During 2010, Compared with Estimated 2009 Actual LP Spending?

Over two thirds of retailers surveyed have unchanged or increased
LP budgets for 2010. One third will be operating with smaller budgets
next year.

More than 10 percent

More than 10 percent increase 4% above 2009
Between 1-10 percent increase 21%

Even Wlth 2009 bUdget 42% More than 10 percent

Between 1-10 percent decrease 19% under 2009

14%
More than 10 percent decrease 14% .
etween 1-10 percent
above 2009
21%

Between 1-10 percent

under 2009
19%

Even with 2009
42%
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For additional information, -
please contact: Checlpoint &

Checkpoint Systems, Inc.
101 Wolf Drive

Thorofare, NJ 08086
TEL: 800-257-5540

Int’l: 856-848-1800
FAX: 856-848-0937
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